
www.hughes.com

The silver lining of Cloud technology is clear to 
hospitality operators with ideal connectivity

Cloud computing is quickly emerging as a technology option for 
businesses in the hospitality industry who are looking to make a 
gain in costs efficiencies, flexibility and resilience.

The rise of the Cloud has enabled many hoteliers’ and 
restauranteurs’ business processes to be moved away from an 
organisations own infrastructure into a Cloud-based platform 
that allows them to adapt the storage and processing of business 
applications with fluctuating sales and seasonal changes, However, 
many organisations still want to keep the more personal business 
applications, such as accounting, POS and Customer Relationship 
Management (CRM) solutions within their own control and not 
stored within third-party servers in remote facilities. 

In theory, therefore, using the Cloud should be pain-free, but too 
often the connectivity that makes everything work is neglected. 
Consideration also needs to be given to not only putting 
information into the Cloud but also its retrieval as both involve 
costs. The result of not having the right connectivity or looking 
at both input and output data costs is that many organisations 
have larger-than-necessary bills for their Cloud operations or are 
vulnerable to downtime with potentially catastrophic consequences 
when they cannot access their data or critical applications

There is no question about the momentum towards Cloud 
adoption. A survey by the Cloud Industry Forum in 2015 revealed 
that 84 per cent of UK businesses are already using some Cloud 
services and half of all respondents expect to move their entire IT 
estate into the Cloud at some point.

If they are to make a success of Cloud adoption, organisations 
operating in hospitality need to ensure they have access to 
expertise that will accurately assess their bandwidth requirements 
and match their connectivity to what they require, that is, fast, 
solid and reliable access that is also cost-effective. 

Keeping down costs

With so many applications running across a network from 
company business applications shadow IT and guest access and 
the uncertainty of how some applications will perform across a 
network, many businesses find it difficult to gain a truly accurate 
understanding of their requirements. This often means that they 
either pay for a level of connectivity they do not need or they 
end up with systems and applications that fail through lack of 
bandwidth. In a hospitality setting, for example, the use of Wi-Fi 
devices places great demands on connectivity, particularly if the 
location is using interactive applications constantly in use by staff 
and guests.

At periods of high use, especially during seasonal rushes, 
simultaneous use of Wi-Fi by many guests and staff can take up so 
much bandwidth that it slows down Cloud-based point-of-sale or 
management applications, to the detriment of the entire operation.

Organisations frequently overlook how the deployment of in-store 
mobility solutions, the accessing of video content or even the use 
of common types of shared files can eat up a lot of data. This leads 
to higher costs in terms of downloading from Cloud providers and 
in the type of connectivity required.

While Cloud services may appear inexpensive, the costs soon 
mount up, particularly if a restaurant chain or hotel is using ever 
more mobile devices such as tablets.

The hybrid solution

For large hospitality chains faced with these challenges, a hybrid 
approach is increasingly seen as optimal, combining safety with 
flexibility. 

Organisations pursuing this strategy place some of their data and 
applications in the Cloud and keep others, such as highly-sensitive 
guest information, in servers on their premises. 

This is a combination that, in theory, gives businesses the 
advantages of Cloud computing in terms of reduced expenditure 
on hardware and staff, but with the capacity to expand when 
required. In practice however, it still relies on cost-effective and 
robust connectivity. All too quickly costs can spiral out of control 
when data traffic increases or excessively expensive connections 
are installed.

The advantages of managed services

A managed services approach to Cloud connectivity will address 
these problems by starting with a full assessment of bandwidth 
requirements so that the business pays for no more than it 
requires but has a fully-functioning point-of-sale, management or 
accounting application. 

Experience shows that all organisations believe they should have 
more bandwidth. Unfortunately it also shows that if they install the 
fastest type of connection to provide it, which is fibre, costs can 
soon over-run. What is just as important is understanding what the 
actual applications are that are running across a network and how 
to effectively control them so that critical applications still work 
and the user experience is not affected.

A good managed services provider will make an accurate 
assessment of bandwidth requirements and supply what is 
required. 

Requirements can be scaled back without affecting performance 
by, for example, restricting the use of certain applications to set 
times of the day or week. On the other hand, a managed services 
provider’s expertise will establish that it is preferable for certain 
applications to be retained on-premises because of their criticality 
and constant use.
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Tailored connectivity

In terms of connectivity, a managed services provider has the 
experience and knowledge of the market to assess whether 
a restauranteur or hotelier’s Cloud applications can function 
perfectly well via a standard ADSL Internet connection or whether 
a VDSL connection will be required to provide higher speeds.

On the other hand, fibre offers the fastest speeds but is the most 
expensive option. A managed services provider will ensure that if it 
is required, the costs of its operation do not render a hotelier’s or 
restauranteur’s Cloud solutions financially unviable. It is vital that 
fibre connectivity is deployed in a way that matches the unique 
characteristics and requirements of each business and does not 
saddle it with bills for unused bandwidth.

For hotel or restaurant operators with dispersed or 
remote locations, satellite is also a robust alternative, 
ensuring connectivity in adverse conditions or where the 
telecommunications infrastructure is basic or unreliable. 

As hospitality businesses make these increasingly significant 
decisions about moving data and applications into the Cloud as 
well as keeping more personalised information within their own 
network, it is going to be vital that they consider connectivity. 
Making the wrong moves could result in rocketing costs, crashing 
performance-levels and huge damage to a business. Getting it right 
will ensure the Cloud really does have a silver lining.
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